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Background Information
A survey of 45 community festivals in the summer of 2000 found that:
• 62% allowed individuals under age 21 into designated drinking areas
• 53% did not limit the number of alcoholic drinks purchased per sale
• 33% did not restrict alcohol to a specific area
• 30% of event planners did not know whether alcohol servers were required to be trained on how   
 to responsibly serve alcohol
• 20% of those who served alcohol did not use any special methods to identify intoxicated patrons

What we can learn from this case study:
How to make change happen:
1. Gather people who are concerned.
  Involve the entire community, from local businesses, city council members, prevention advisory   
  councils, newspapers, TV and radio, to your next door neighbor.
2. Do your homework – prove your case.  
  Talk to people. Gather statistics on DUIs, MIPs, etc. Show pictures of inappropriate alcohol  
  advertising and sponsorship. Put costs to extra law enforcement coverage and clean-up.
3. Know the process.
  Go to a city council meeting and find out how laws are passed. Use your voice.
4. Identify and find resources.
  Be bold. Ask for money, write grants, research foundations. Keep asking.
5. Have a plan and implement it.
  Provide goals and deadlines to people. Stay focused.
6. Keep the energy going.
  Celebrate the small victories. Advertise your progress.

Alcohol advertising, sponsorship and 
product restrictions at community events.
Alcohol advertising restrictions.1
What are alcohol sponsorship restrictions and how do they work?
Restrictions on alcohol advertising include any policies that limit advertising of alcoholic beverages, 
particularly advertising that exposes young people to alcohol messages. Restrictions can be in the 
form of a local ordinance or state law, or it can be implemented voluntarily by a business, event or 
organization and can include:

•  Banning or limiting advertising at community events such as festivals, parties, rodeos, concerts   
  and sporting events.
•  Restricting or banning TV and/or radio alcohol commercials in relation to promotion of events.
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•  Restricting alcohol advertising in newspapers and/or on the Internet in relation  
  to promotion of events.
•  Enforcing existing restrictions on alcohol advertising.

Alcohol sponsorship restrictions.2

What are alcohol sponsorship restrictions and how do they work?
Restrictions on alcohol sponsorship refer to the control of alcohol-related sponsors at  
community events.  Sponsors can include large alcohol producers, local breweries/wineries, 
or retailers such as bars or restaurants.  Sponsors provide financial support in return for  
promotions and advertisement at the event. Sponsorship may take different forms including: 
1) use of the sponsor’s name in conjunction with the event; and/or 2) promotional items 
(such as t-shirts, flashlights, etc.) with sponsor’s logo.
Examples of sponsorship restrictions:
• Prohibiting alcohol sponsorship at youth-oriented events, auto races, sporting    
 events and cultural festivals.
• Prohibiting the distribution of alcohol promotional items at events where a  
 significant percentage of the audience is underage youth.
• Prohibiting an alcohol producer’s or retailer’s name from being associated with  
 an event where youth are in attendance.
• Prohibiting signs with an alcohol sponsor’s name from being displayed at an  
 event where youth are in attendance.

1 Alexander C. Wagenaar, PhD, Professor and Director, Alcohol Epidemiology Program, University of Minnesota.

2 Ibid.

Alcohol product restrictions at community events.
Alcohol restrictions at community events include polices that control the availability and use 
of alcohol at public venues, such as concerts, street fairs and sporting events.   Such restrictions 

 
may reduce alcohol-related problems such as traffic crashes, vandalism, fighting and other 
public disturbances. 1,2,5,6

Alcohol policies for community events.
and use of alcohol by underage youth and obviously intoxicated individuals at community 
events: 1,2,3

Planning and set-up:
• Establish non-drinking areas for families and youth
• Establish designated drinking areas where underage youth are not allowed;  
 prohibit people from leaving these particular areas with alcoholic beverages
• Have alcohol-free days/nights
• Establish enforcement procedures for all policies
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Alcohol providers and sellers:
• Require alcohol license holders to have liability insurance (check state laws)
• Require responsible beverage service training for alcohol sellers and event coordinators
• Require alcohol sellers to be at least 21 years old
• Require a manager to be on duty at the alcohol booth at all times
• Establish age identification checking procedures
• Prohibit drinking by servers
• Require signs indicating illegality of providing alcohol to minors
Security:
• Establish procedures for handling intoxicated drinkers
• Require that security staff be adequately trained
• Ban alcohol consumption in parking lots and monitor these lots
Food/Beverage:
• Limit cup size to 12 ounces
• Use cups for alcohol beverages that are easily distinguishable from non-alcoholic beverage cups
• Limit the number of servings per person per purchase to one or two at a time
• Stop serving alcohol at least one hour before closing
• Sell food and non-alcoholic drinks and provide free water
Why alcohol restrictions are so important.
• At community events, underage youth may easily get alcohol by buying it directly or by having   
 friends over 21 buy it for them.   Banning alcohol or restricting alcohol sales (through polices such  
 as age-ID checking or limiting the number of servings per person) at community events can  
 reduce these sources of alcohol for youth.
• At community and sporting events, alcohol use may fuel outbreaks of fighting and other  
 forms of disruptive behavior among patrons and fans. Policies such as discontinuing  
 alcohol sales during the last half or final hour of the event or limiting the number of servings  
 per  person can reduce alcohol-related problems. Stadiums can also prohibit the sale of alcohol in  
 the stands. 1,2,4

• Alcohol consumption at community events may also cause other types of disturbances  
 within the community. Possible disturbances include noise level issues, litter and trash on  
 property surrounding the event, traffic and parking issues, property damage or vandalism and  
 public urination.
• Alcohol consumption at community events may increase the risk of alcohol-impaired patrons  
 driving after an event. Policies such as banning the sale of alcohol at an event, prohibiting  
 sales to intoxicated customers or restricting the hours during which alcohol can be sold may  
 reduce the likelihood that patrons will drive drunk after an event. 5
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4 Ways FACE Can Help You Get Started
1. Get Support: Go to the FACE website (www.faceproject.org/storiesofchange) to find additional,  
 free downloadable resources related to this Case Study.  

2.Assess Your Community:  Take Community Alcohol Personality Survey.© 
 identify alcohol problems and contributing  factors in your community.  It will then identify research-based  
 strategies that you can choose from to create a specific plan of action. You can download it free from our website. 

3. Create Change:  Use A Fork In the Road  in your Community® to  
 communicate your findings and identify a plan of action that is relevant to your community.

4. Learn More About Youth and Alcohol: Check out the additional resources on the FACE website.
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